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SEARCH MARKETING SERVICES FOR DEMANDING CLIENTS 

PAID SEARCH (PPC) MANAGEMENT SERVICES 

Paid Search (also called Pay-for-Performance (PfP), Pay-for-Position and Pay-per-
Click (PPC)) is the means by which web site owners can quickly secure a valuable, 
traffic-generating presence on search engine results pages (SERPs) – specifically, in 
the form of paid search ads. They appear on the search results’ pages in the col-
umn alongside, and the rows above, the Natural Search (organic) results. In the 
Google and Bing SERPs they are identified by the tiny label ‘Ads’; in Yahoo! they are 
labelled ‘Sponsored Results’. They may also appear on other companies’ websites 
in positions where space is reserved for the purpose. 

By using paid search, advertisers can rapidly achieve a prominent position in search 
results without the delay and diligence which SEO demands. 

Advertisers are able to access paid search by using one or more of the paid search 
services, the most popular of which include Google AdWords, Microsoft adCenter 
and Yahoo! Sponsored Search. In the UK, it is vital to begin by using Google Ad-
Words because Google serves a very high proportion of search results. 

In addition to the well known search networks, paid search advertising can be 
placed on social media platforms such as Facebook, LinkedIn and even Stumble-
upon. 

PAID SEARCH CAMPAIGN MANAGEMENT – IN-HOUSE OR OUTSOURCED? 

Although anyone can open a paid search account on a network, then design, set-up 
and run campaigns, doing so is time consuming. It usually involves a steep learning 
curve and the unnecessary expense of inappropriate clicks delivering irrelevant 
visitors. 

The effective alternative is to let ivantage manage your paid search campaigns. We 
focus on specific business objectives – aiming for, and achieving, high returns for e-
commerce sites and appropriate enquiries of high quality for b2b sites. 

DECISION MADE TO OUTSOURCE PAID SEARCH MANAGEMENT? 

ivantage’s service (PfP Manage) is a personal, account-managed service run by ex-
perienced and successful account managers whose motivation is to deliver the 
agreed high returns and report their performance regularly and in detail. Our em-
phasis is on thoughtful campaign design and evolution rather then the production 
line encouraged by campaign automation software. It pays off by delivering high 
returns on our clients' investments. 

 Find out more about our PPC Management service 

 Learn more about our free AdWords account review process 

call us on: 033 0808 0010 

ivantage is a Google AdWords 
Certified Partner  

 

Google AdWords certified 

 
Contact ivantage 

ivantage Limited 
Mortlake Business Centre 
20 Mortlake High Street 
London 
SW14 8JN 

t: 033 0808 0010 
f: 020 8392 6624 

Check professional status 

Because the route to ranking 
highly in natural search (SEO) 
includes a lot of work optimizing 
a site's content and building a list 
of inbound links, the process is 
costly both in money and time. 

In contrast, the use of paid 
search (PPC or PFP) brings visi-
tors to a site with little delay. 

Web site publishers therefore 
use paid search to attract traffic 
while their natural search cam-
paigns are developing and where 
new products are frequently 
being added to the site. 

When to use paid search 

https://adwords.google.com/professionals/profile/org?id=07437632919391143133&hl=en_GB
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DETERMINED TO KEEP PPC MANAGEMENT IN HOUSE? 

If you have decided against outsourcing your paid search management or are seri-
ously considering taking PPC in-house but need some expert help, then consider our 
industry leading Google AdWords training workshops, run by people who are both 
experienced practitioners and admired trainers. 

Á Public, scheduled Google AdWords Training courses, approved as part of 
Google’s ‘Seminars for Success’ series 

Á Private, on-site Google AdWords Training workshops for groups of students, 
priced by the trainer-day rather than per head 

Find out more about our Google AdWords training 

CAMPAIGN AUDIT SERVICE FOR ADWORDS CAMPAIGNS 

As an addition or an alternative to training, our audit service for Google AdWords 
can help you optimise and improve your existing campaigns. We analyse and audit 
your AdWords account and provide a detailed critique of your Campaigns, Adgroups 
and keywords together with prioritised actions for improvement. 

Learn more about our Google AdWords audit service 

PPC MANAGEMENT SERVICES – FURTHER DETAIL 

ivantage was established in 2002 and has since been recognised as a Google Ad-
Words Certified Partner, a Google Analytics Certified Partner and a Google Analytics 
Premium Reseller. 

We run PPC campaigns for a broad segment spanning the middle market of organi-
sations operating in the sectors of retail, business-to-business and non-profit organi-
sation. Our clients share a common requirement which is to obtain a consistently 
high return on their paid search investment. 

In order to get good value from our intentionally ‘hands-on’ methods, clients should 
budget a minimum of £2,000 per month for media (click) charges. Our management 
charge is calculated as 15% of the media spend, subject to a minimum of £450 per 
month. 

The following service features appeal to business managers: 

Á A focus on the website’s commercial objectives 

Á Continuous campaign measurement and optimisation for Return on Investment 
(RoI) using Google Analytics and Google AdWords Conversion Tracking 

Á Rigorous budgetary and cost control 

Á Comprehensive and open monthly reporting and campaign development 

Á At-request email, telephone and web meeting conversations with the experi-
enced campaign manager running your campaign 

Our service is characterised by the use of best practice processes: 

Á Advice on website objectives, strategy and spend 

Á Detailed keyword research and targeting 

Á Continuous keyword monitoring, research, updating and evolution 

Á Creation and refinement of compelling ad copy 

Á Continuous testing and evolution of ad copy 

Á Specification of relevant, themed landing pages 

Á Targeted A/B and multivariate testing of landing pages using Google Website 
Optimizer 

Á Continued guidance on website conversion, usability and visitor experience 

Á Best use of Google’s Merchant Centre 

Paid search as a service was 
brought to the market by GoTo, 
the first company to make a suc-
cess of PPC. In early 1998, GoTo 
offered advertisers the possibil-
ity of bidding for position in 
search results. 

GoTo renamed itself as Overture 
in October 2001 and was ac-
quired by Yahoo! in 2003. 

Google launched their Adwords 
product in 2000 and now have 
the largest market share. 

Although ivantage was founded 
in 2002, we have people who 
were advertising with GoTo back 
in the early years and our experi-
ence has remained unbroken 
since then. The same people 
were there at the launch of Ad-
Words and our accumulated ex-

ƛǾŀƴǘŀƎŜΩǎ ǇŀƛŘ ǎŜŀǊŎƘ ŜȄǇŜǊƛπ

Pa id  S ear ch ,  P ay - f or -
Performance (PfP), Pay-for-
Position and Pay-per-Click (PPC) 
are all terms used to describe 
online advertising campaigns in 
which small advert panels appear 
either alongside natural search 
results or beside the copy on 
defined content web sites. The 
appearance of the ad is triggered 
by the match of a search term or 
content item (word or phrase) 
with one in the list, created by 
the advertiser, associated with 
the advert. 

Although commonly considered 
to be search, the practice is, in 
reality, advertising. The place-
ment of the ads may be free of 
charge, but the advertiser pays 
for each click a visitor makes on 
the link in the ad. It usually leads 
them to a particular page on the 
advertiser’s website associated 
with the ad – the landing page. 

What is paid search? 

http://services.google.com/ads_inquiry/awseminars
http://www.ivantage.co.uk/internet-marketing-training/google-adwords-analytics-wso-training-courses.htm
http://www.ivantage.co.uk/ppc-management/ppc-adwords-audit.htm
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Comprehensive reporting includes: 

Á Hand-crafted reports emailed at the end of every month and communicated 
personally through scheduled on-line and face-to-face meetings 

Á Summaries featuring the key highlights and low lights. 

Á Detailing spend, return on investment, actions performed and actions to take 
next month 

Campaigns are personally managed: 

Á by UK-based skilled and practising account managers whose primary driver is 
Return on Investment 

Á with the support of a collection of purpose-built software services  

Latest AdWords features 

Google AdWords continues to introduce new features. Understanding them and 
exploiting those relevant to each campaign is a vital part of the management proc-
ess and often missed by agency management teams. Here are some of them . . . 

Ad Sitelinks and and Product Extensions 

Á Ad Sitelinks are additional links included within the body of a single ad which 
direct visitors to several alternative landing pages within a site 

Á Product Extensions allow products from your Google Shopping feed to be dis-
played within the body of the ads themselves 

Display and video 

Á Google display advertising (pka content advertising) using the Google Display 
Network where ads are displayed near the relevant content in other web sites. 
Used with precision, they can improve CTR and relevancy 

Á Google Re-marketing, allowing some-time visitors to your website to see your 
display ads on other web sites, thereby raising awareness and reinforcing re-
tention 

Á Google video advertising on YouTube and the Google Display Network 

Local and mobile 

Á Google Mobile Ads specifically designed for mobile users 

Á Google Location Extensions which help advertise business locations 

Á Google Call Extensions enabling potential customers to call directly from dis-
played ads 

Other paid search services 

In addition to Google AdWords we recommend, in particular circumstances, running 
additional paid search campaigns on 

Á Microsoft AdCenter 

Á Yahoo! Sponsored Search 

Á LinkedIn 

Á Facebook 

Call or email us now to discuss your PPC campaign requirements 

Contact us to request a free account review 

Learn more about our free AdWords account review process 

Get details on Google AdWords training 

 

 

Many agencies offer services to 
manage their clients' paid search 
campaigns. A large proportion 
refuse to acknowledge the vital 
role of web analytics in measur-
ing their campaigns' effective-
ness and improving conversion. 

We are still surprised to meet 
agency clients who pay large 
amounts for paid search cam-
paigns yet take no interest in 
web analytics – to their great and 
avoidable cost. 

 

WEB ANALYTICS are vital 

AdWords Audit is the name we 
use for our analysis and audit 
service for existing Google Ad-
Words Accounts. 

If you are planning to keep your 
PPC Management in-house or 
considering taking it back after a 
period of outsourced manage-
ment, our AdWords Audit service 
provides a comprehensive situa-
tion and status report as the 
solid basis for making plans and 
moving forward. 

AdWords Audit 

AdWords Audit 

http://www.ivantage.co.uk/about-ivantage/search-engine-internet-marketing-company-contact.htm
mailto:david.lines@ivantage.co.uk?subject=Request%20for%20free%20review%20of%20a%20paid%20search%20account
http://www.ivantage.co.uk/internet-marketing-training/google-adwords-analytics-wso-training-courses.htm
http://www.ivantage.co.uk/ppc-management/ppc-adwords-audit.htm
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PPC REVIEW 

PPC Review is the name we use for our free review service of Google AdWords Accounts, available to potential clients plan-
ning to either outsource their PPC Management activity or change agency. Before embarking on the project, let us first re-
view your AdWords account and give you an opinion on how we would improve it. 

Here at ivantage, we successfully manage a range of commercial web sites. Most clients have come to us with a certain 
amount of experience, either from having run campaigns themselves or from having used another campaign management 
specialist. Our observation on taking over campaigns from others is that there is almost always much room for improve-
ment and the early remedial actions are surprisingly obvious. 

As a result, we are confident that our review of your existing campaigns will quickly reveal the shortcomings of the existing 
arrangement and provide enough information to convince you that we should take them on without delay. It's the reason 
we offer to provide the PPC Review free of charge. 

Learn more about our PPC Management service 

ACTIONS AND DELIVERABLES 

During our PPC Review, we review, audit and analyse your AdWords account and provide a detailed critique of your Cam-
paigns, Adgroups and keywords. We produce a report document containing a prioritised list of actions for improving your 
campaigns’ performance. 

We use the review document as the framework for a detailed web meeting to discuss our findings with you. We outline the 
changes we propose making to your campaign – if we were to manage it – in order to transform its performance from the 
relatively mediocre level most often found during reviews to one which really delivers the targeted performance. 

PRICING 

We provide the PPC Review free of charge . . . 

Á if you are considering outsourcing your PPC management or changing agencies, and 

Á ivantage is on your list of possible suppliers 

Á Contact us now to schedule your PPC Review 

CAMPAIGN AUDIT SERVICE FOR IN-HOUSE ADWORDS CAMPAIGNS 

If you have decided to keep your campaign(s) in house but would value an expert opinion about developing it, our audit 
service for Google AdWords can help you optimise and improve it. We analyse and audit your AdWords account and pro-
vide a detailed critique of your Campaigns, Adgroups and keywords together with prioritised actions for improvement. 

Learn more about our Google AdWords audit service 
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